






and, most importantly, water. 
Direct and indirect emissions of 
carbon dioxide have also been 
reduced as the result of an 
energy conservation policy 
and investments in the 
latest technology.

Grupo Modelo’s seven breweries, 
Envases y Tapas Modelo, Inamex 
de Cerveza y Malta, Cebadas y 
Maltas, as well as Extractos y 
Maltas, have environmental 
management systems aligned 
with ISO 14001 systems. 
Likewise, the Secretaría del 
Medio Ambiente y Recursos 
Naturales (Semarnat, or Mexican 
Secretary of the Environment 
and Natural Resources) 
recognized our voluntary 
participation in the program to 
report greenhouse gases, and the 
Procuraduría Federal de 
Protección al Ambiente (Profepa, 
or Mexico’s Federal Agency for 
Environmental Protection) 
awarded us a Clean Industry 
Certificate. This agency also 
recognized all the breweries for 
Environmental Excellence, the 
most important environmental 
performance award in Mexico.

Similarly, and to promote the 
sustainability of the 
environment, we took timely 
action in alliances with non-profit 
organizations dedicated to the 
preservation and care of 
biodiversity. Among these we can 
note the restoration of the 
Iztaccíhuatl-Popocatépetl 
National Park through an alliance 
with the Comisión Nacional para 
las Áreas Naturales Protegidas 
(CONANP, or Commission for 
Protected Natural Areas) and 
Pronatura, as well as support for 
the Environmental Conservation 
and Education Program for the 
Ecological Park in Mexico City, 
also undertaken with Pronatura.

We are also very grateful to our 
consumers for the loyalty they 
have shown, and every day we 
reiterate our commitment to 
offering the best quality in all 
our products, as well as having 
the channels that enable us to be 
close to their needs and 
aspirations.  Also, with awareness 
of the commitment the Company 
has to them and to society, we 

disseminate the importance of 
responsible consumption of our 
products through the Modelo 
Consumer program, whose 
objective is to educate the public 
so that adults who consume 
alcohol do so in a responsible, 
conscientious and moderate 
manner, and so that young 
people adopt healthy habits. This 
orientation is carried out through 
talks with parents, educators, 
youth and authorities, through 
distribution of informational 
materials for different public 
groups and through the 
implementation of a variety of 
programs that promote 
responsible consumption such as 
Modelo Driver, Modelo Parents, 
Modelo Educator and Modelo 
Establishment, among others.

In addition, Grupo Modelo 
supports less advantaged groups, 
either directly or via alliances 
with governmental organizations, 
private institutions and non-
profit organizations through 
donations to support education 
and the well-being of children 
and youth in Mexico through the 
Fundación Grupo Modelo, A.C. We 
also encourage and invite our 
employees to voluntarily 
participate in joint activities to 
assist non-profit causes, with the 
firm conviction of assuming 
social responsibility as 
individuals and being conscious 
of the reality of Mexico.

Among the most notable 
educational programs that we 
have supported is Escuela 
Modelo (Modelo School) with 
contributions of resources and 
infrastructure to public 
elementary schools. In the area 
of programs directed to higher 
level students, Grupo Modelo 
launched Beertual Challenge, a 
business game in which 
Bachelor’s and Master’s degree 
students from 153 universities in 
the country were invited to take 
charge of a virtual brewing 
company. Almost 7,500 students 
participated in Beertual 
Challenge and analyzed key 
aspects of the brewing industry, 
including production, operations, 
sales, distribution, human 
resources, market research and 
social responsibility.

For the fourth 
consecutive year, 
Grupo Modelo 
received the 
distinction of 
Socially Responsible 
Company (ESR) 
awarded by the 
Mexican Center for 
Philanthropy and 
the Alliance for 
Corporate Social 
Responsibility.
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